Course description form (syllabus form) – for 1st and 2nd cycle studies

A. General data 
	Name of the field
	Content 

	Course title
	Digital Commerce, Services and Cyberpayments, 2600-DB-DCSaC

	Organizational unit:
	26000000

	Organizational unit where the course is offered:
	Faculty of Management, University of Warsaw

	Course ID
	 

	Erasmus code / ISCED
	04000

	Course groups
	 

	Period when the course is offered 
	Academic year: 2026/2027; winter semester

	Short description
	The aim of the course is to present students basic information about Digital Commerce, Services and Cyberpayments and to conducting practical exercises with data analysis using SQL.

	Type of course:
	seminar

	Full description
	Theory:
1. [seminar] Introduction to digital business
2. [seminar] Opportunity analysis for digital business and e-commerce
3. [seminar] E-commerce management
4. [seminar] Key issues in the digital environment
5. [seminar] Digital business strategy; 
6. [seminar] Digital communications
7. [seminar] Digital experience and service design; TEST on Campus platform
Practise:
8. [laboratory] SQL: Fundamentals of relational databases; Data types; DDL – Creating a database schema: the CREATE statement, primary and foreign keys, tables, relationships between tables, structure modifications (ALTER and DROP),
9. [laboratory] SQL: DML – adding data to a database: INSERT, UPDATE, and DELETE commands; DQL – retrieving data: SELECT commands; WHERE clauses; subqueries; COUNT, MAX, MIN
10. [laboratory] SQL: review exercise; EXAM: in-class project

	Prerequisites
	Formal 
	Basic computer skills.

	
	Initial 
	Basic MS Excel skills.

	Learning outcomes
	 

	ECTS credit allocation (and other scores)
	 3

	Assessment methods and assessment criteria
	Test and practice exercise in SQL language.

	Examination 
	Test and practice exercise in SQL language.

	Type of class
	Seminar, lecture with elements of exercises in the computer lab.

	Sposób realizacji przedmiotu 
	Lecture with elements of exercises in the computer lab.

	Language 
	English

	Bibliography
	· Chaffey D., Edmundson-Bird D., Hemphill T., Digital Business and E-commerce, Pearson, 2024,
· Zhao A., SQL Pocket Guide, O'Reilly Media, 2021.

	Internship as part of the course 
	 

	Coordinators
	Marek Zborowski 

	Group instructors
	Marek Zborowski

	Notes 
	 


 
B. Detailed data
	Name of the field
	Content 

	Group instructors:
	Marek Zborowski

	Title 
	Digital Commerce, Services and Cyberpayments, 2600-DB-DCSaC

	Type of class:
	 seminar

	Learning outcomes defined for didactic method used during the course
	 

	Assessment methods and assessment criteria for didactic method used during the course
	Lecture with elements of exercises in the computer lab.

	Examination for didactic method used during the course
	Lecture with elements of exercises in the computer lab.

	Range of content
	Theory:
1. [seminar] Introduction to digital business
2. [seminar] Opportunity analysis for digital business and e-commerce
3. [seminar] E-commerce management
4. [seminar] Key issues in the digital environment
5. [seminar] Digital business strategy; 
6. [seminar] Digital communications
7. [seminar] Digital experience and service design; TEST on Campus platform
Practise:
8. [laboratory] SQL: Fundamentals of relational databases; Data types; DDL – Creating a database schema: the CREATE statement, primary and foreign keys, tables, relationships between tables, structure modifications (ALTER and DROP),
9. [laboratory] SQL: DML – adding data to a database: INSERT, UPDATE, and DELETE commands; DQL – retrieving data: SELECT commands; WHERE clauses; subqueries; COUNT, MAX, MIN
[laboratory] SQL: review exercise; EXAM: in-class project

	Didactic methods
	Lecture, exercises in the computer lab.

	Bibliography
	·  Chaffey D., Edmundson-Bird D., Hemphill T., Digital Business and E-commerce, Pearson, 2024,
· Zhao A., SQL Pocket Guide, O'Reilly Media, 2021.

	Group limit 
	 

	Time span
	 

	Location
	 



